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Category
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Minute
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Minute

15 

Minute

Population

2014
10,789 25,291 38,878

Population

2019
10,812 25,228 38,931

Median

Household 

Income 

2014

$26,864 $30,596 $33,168

Median

Household

Income 

2019

$31,829 $35,476 $37,647

Median

Disposable 

Income 

2014

$24,035 $27,035 $28,766
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Category
3 Mile 

Radius

5 Mile 

Radius

10 Mile 

Radius

Population

2014
18,055 28,189 53,614

Population

2019
18,043 28,146 53,727

Median

Household 

Income 

2014

$29,751 $31,507 $33,980

Median

Household

Income 

2019

$35,014 $36,315 $37,988

Median

Disposable 

Income 

2014

$26,423 $27,683 $29,136
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tapestry segmentation

Segmentation systems operate on the theory that people with similar tastes,

lifestyles, and behaviors seek others with the same tastes—“like seeks like.”

These behaviors can be measured, predicted, and targeted. Esri’s Tapestry

Segmentation system combines the “who” of lifestyle demography with the

“where” of local neighborhood geography to create a model of various lifestyle

classifications or segments of actual neighborhoods with addresses—distinct

behavioral market segments.

Segmentation 101

Tapestry Segmentation represents the fourth generation of market segmentation systems that began more

than 30 years ago. The 65-segment Tapestry Segmentation system classifies US neighborhoods based on

their socioeconomic and demographic compositions. The power of Tapestry Segmentation allows you to

profile consumers and constituents.

What is Tapestry Segmentation?

All companies, agencies, and organizations need to understand consumers/constituents in order to supply

them with the right products and services and to reach them via their preferred media. These applications

require a robust segmentation system that can accurately profile these diverse markets. The versatility and

predictive power of Tapestry Segmentation allow users to integrate their own data or national consumer

surveys into Tapestry Segmentation to identify their best market segments and reach them through the most

effective channels.

Who Should Use Tapestry Segmentation?

www.esri.com/library/brochures/pdfs/tapestry-segmentation.pdf
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22.3% 

of Households within a 

5 Mile Radius of Greeneville

35.2% 

of Households within a 

5 Minute Drive Time 

of Greeneville
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35.2% 

of Households within a 

10 Mile Radius of Greeneville

29.1%

of Households within a

15 Minute Drive Time of Greeneville
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The Peer Analysis focuses on identifying cities across the Southeast United States that are 

similar to the City of Greeneville from an economic and demographic perspective.
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City State
Population 

(2010)

Population 

(2014)

Population 

(2019)

Households 

(2014)

Average 

Household 

Income 

(2014)

Total Retail 

Expenditures 

(2014)

Seagoville TX 15,022 15,982 17,045 4,484 $48,814 $82,225,933 

Dickson TN 15,364 15,531 16,016 6,382 $49,346 $118,216,722 

Sevierville TN 14,807 15,360 15,925 6,274 $49,039 $116,180,865 

Greeneville TN 15,062 15,244 15,594 6,537 $48,307 $119,443,345 

Fort Leonard Wood MO 15,061 15,197 15,378 1,712 $48,125 $30,999,047 

Warrington FL 14,531 15,061 15,855 6,552 $48,765 $119,745,138 

Gibsonton FL 14,234 14,814 15,525 5,041 $48,757 $92,190,816 

Dentsville SC 14,062 14,575 15,182 6,496 $50,499 $122,086,279 

Berea KY 13,897 14,196 14,564 5,478 $50,370 $102,631,919 

Moss Point MS 13,704 14,008 14,264 5,615 $49,041 $103,280,120 
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2% 1% 1% Supermarkets/Grocery Stores

Family Clothing Stores

Limited-Service Eating Places

Hardware Stores

Sporting Goods Stores

Full-Service Restaurants

Home Furnishing Stores

Health and Personal Care Stores

Outdoor Power Equipment Stores

Jewelry Stores

Cosmetics, Beauty Supplies, Perfume Stores

Women's Clothing Stores

Hobby, Toys and Games Stores

Furniture Stores

Optical Goods Stores

Household Appliances Stores

Children's, Infants Clothing Stores
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The Gap Analysis is a 
summary of the primary 
spending Gaps segmented 
by retail category. It 
measures actual consumer 
expenditures within the 
City’s trade area and 
compares it to the potential 
retail revenue generated by 
retailers in the same area. 
The difference between the 
two numbers reflects 
leakages, or the degree to 
which consumers travel 
outside the community for 
certain retail goods and 
services. The Gap analysis 
is a useful tool to gauge 
retail supply and demand 
within the community.

Greeneville, TN Retail GAP Summary
10 Mile Radius

Retail Stores Opportunity GAP

Supermarkets/Grocery Stores $24,391,107

Family Clothing Stores $6,437,656

Limited-Service Eating Places $6,203,497

Hardware Stores $5,687,863

Sporting Goods Stores $5,371,050

Full-Service Restaurants $5,238,422

Home Furnishing Stores $4,873,530

Health and Personal Care Stores $4,132,124

Outdoor Power Equipment Stores $3,639,427

Jewelry Stores $3,605,222

Cosmetics, Beauty Supplies, Perfume Stores $3,405,531

Women's Clothing Stores $3,275,069

Hobby, Toys and Games Stores $3,078,613

Furniture Stores $2,489,470

Optical Goods Stores $1,314,953

Household Appliances Stores $1,165,576

Children's, Infants Clothing Stores $1,034,612

Total $85,343,722
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Supermarkets/Grocery Stores

GAP: $24,391,107

Family/Women’s/Children’s 

Clothing Stores

GAP: $10,747,337

Limited-Service Restaurants

GAP: $6,203,497
Hardware Stores

GAP: $5,687,863
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Sporting Goods Stores

GAP: $5,371,050

Full Service Restaurants

GAP: $5,238,422

Home Furnishing/Furniture 

Stores

GAP: $7,363,000

Health & Personal Care Stores

GAP: $4,132,124
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Outdoor Power 

Equipment Stores

GAP: $3,639,427

Jewelry Stores

GAP: $3,605,222

Beauty Supply Stores

GAP: $3,405,531

Hobby, Toys and Games

GAP: $3,078,613
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• Address and Property Description 
• Coordinates
• Listing Agent if applicable
• Contact Info for Agent or Owner
• Website address for Agent or Owner
• Link to Property Information on Agent or 
Owner’s Website

• Google Earth Link to aerial and ground photo
• Total Size of Center if existing
• Available Space in Center
• Parcel Size if vacant land
• Existing Tenants if existing shopping center
• Traffic Count at property
• Summary of Recruitment opportunities specific 
to property

• Specific Prospects for property
• Overall strategy for property
• General comments 

information 

collected 

during 

Boots on 

the Ground 

tour …..
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Number on Aerial Name Address City State Zip

Zone A 1 Former Food Lion - Fairgrounds Plaza 2325 East Andrew Johnson Hwy Greeneville TN 37745

2 Car Wash 2510 East Andrew Johnson Hwy Greeneville TN 37745

3 Crockett Crossing 2771 East Andrew Johnson Highway Greeneville TN 37745

4 Property Across from Waffle House 2761 East Andrew Johnson Highway Greeneville TN 37745

5 Land on E Andrew Johnson 3190 East Andrew Johnson Highway Greeneville TN 37745

6 Land by Knights Inn 121 Serral Drive Greeneville TN 37745

7 Town Square Shopping Center 3805 East Andrew Johnson Highway Greeneville TN 37745

8 The Shoppes at Towne Crossing 3805 East Andrew Johnson Highway Greeneville TN 37745

9 Walmart Outparcel 3626 E Andrew Johnson Greeneville TN 37745

10 Morgan Pointe 3805 East Andrew Johnson Highway Greeneville TN 37745

11 Andrew Johnson Hwy Land 3805 East Andrew Johnson Highway Greeneville TN 37745

Zone B 1 Greeneville Square 835 East Andrew Johnson Highway Greeneville TN 37745

2 Greenevillage Shopping Center 104 Village Drive #3, Greeneville TN 37745

3 Popcorn Video 1260 East Andrew Johnson Highway Greeneville TN 37745

4 Tusculum View Centre 1410 East Andrew Johnson Highway Greeneville TN 37745

5 BigLots! Staples Center 1475 East Andrew Johnson Highway Greeneville TN 37745

6 Greeneville Commons 1353 Tusculum Boulevard Greeneville TN 37745

7 Vacant Gas Station 1402 Tusculum Blvd Greeneville TN 37745

8 SavMorFoods Center 1665 East Andrew Johnson Highway Greeneville TN 37745

9 Former Single Tenant Space 4130 Tusclum Greeneville TN 37745

Zone C N/A

Zone D N/A

Zone E 1 West Greene Shopping Center 509 Asheville Highway Greeneville TN 37745

2 Land at Food City 509 Asheville Highway Greeneville TN 37745

3 Greenville West Shopping Center 621 Asheville Hwy Greeneville TN 37745

Other 1 Dollar General 130 W. Bernard Ave Greeneville TN 37745

2 Vacant Don Smith Dealership (Gateway Ford) 1055 West Andrew Johnson Highway Greeneville TN 37745
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Connections & Advocacy 

• Contact Brokers – Landlord and Tenant Representation

• Contact Developers

• Contact Retail Real Estate Managers

Customized Research & Marketing 

• Site and Project Specific Data Reports

• Site and Project Specific GIS Mapping

Manage Changing Retail Landscapes

• Work with New Development

• Assist with Vacant Space and Relocations
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Market ANALYSIS. 
Strategic PLANNING.
Retail RECRUITMENT.

Questions?

We make retail happen.


